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ABSTRACT
Background: The ownership types of pharmacies are important because it plays a significant 
role at the services provided by pharmacists. The competitive structure of community 
pharmacy sector might prompt pharmacists to pay attention for business issues more 
than health issues. Similar to all businesses, community pharmacists must protect their 
profitability to continue their profession functions. In this context, partnerships are thought 
as a solution for taking market advantage in community pharmacy sector. Aims: The 
aim of this study is modeling the community pharmacists’ intention towards pharmacist 
partnership by the Theory of Planned Behavior (TPB). Attitudes, subjective norms and 
perceived behavioral control are used as estimators of the partnership intention. Methods 
and Material: The measurement tool was applied face to face to a random sample of 
392 community pharmacists within Ankara, Turkey. Two-sample independent t-test and 
ANOVA are used to determine significant differences between groups. The structural 
equation model (SEM) is used for modeling the pharmacists’ partnership intention. 
Results: A response rate of 77% was achieved. Developed “Partnership Intention of 
Community Pharmacists (PICP)” model provided a good fit to the data and explain 66% 
of the variation in the community pharmacists’ partnership intention. One unit increase 
in the “positive attitudes towards behavior” factor leads 0.22 units increase, one unit 
increase in the “negative attitudes towards behavior” factor leads 0.15 units decrease, 
one unit increase in the “subjective norms” factor leads 0.37 increase, and one unit 
increase in the “perceived behavioral control” factor leads 0.21 units in the “partnership 
intention”. Conclusions: The present work contributes to the literature by developing a 
structural model for partnership intention that contains attitudes, subjective norms, and 
perceived behavioral control. The extension of the PICP model can be used in modeling 
the pharmacists’ behaviors toward pharmacist partnership. 

Key words: Community Pharmacist, Pharmacist Partnership, Theory of Planned Behavior, 
Structural Equation Model.

Key Messages: The originality of this study lies in being the first study that focused on 
attitudes and intentions toward pharmacist partnership on the basis of the TPB via SEM, 
to the best of the authors’ knowledge.
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From past to today, community pharmacy  
market generally known as individually owned  
firms.1,2 However, as a result of  economic  
pressure for pharmacists, different structures  
about ownership of  community pharmacies  
are began to gain currency throughout the  
20th century.3 Community pharmacy owner-
ship structures are generally grouped under 
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three headings in the literature: indepen-
dent, franchise or partnerships of  registered 
pharmacists, and corporate bodies.1,4,5

Pharmacy ownership is still subject to strict  
governmental rules in lots of  countries. Besides,  
regulatory changes give pharmacists an 
opportunity to make partnerships. Several 
regulations about pharmacist partnership  
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are situated in different countries’ pharmacy laws.  
Pharmacist partnership is allowed in many countries 
such as United States, Ireland, Netherlands, Norway, 
England, Sweden and Iceland.4,6,7 In some countries 
like Spain, Finland, Austria, Denmark, Belgium, France,  
Portugal and Italy pharmacist partnership is only per-
mitted under certain conditions. Beside to this, pharmacist  
partnership is not allowed in countries, which have 
restrictive regulations about pharmacy ownership such 
as Germany and Turkey.6,8 
The ownership types of  pharmacies are important, 
because it plays a significant role at the services provided  
by pharmacists.3 The competitive structure of  community  
pharmacy sector might prompt pharmacists to pay 
attention for business issues more than health issues.7 
Similar to all businesses, community pharmacists must 
protect their profitability to continue their profession 
functions. In this context, partnerships are thought as 
a solution for taking market advantage in community  
pharmacy sector. Hence, community pharmacists’ attitudes  
and intentions toward pharmacist partnership should be 
investigated.
In the literature there isn’t any study that investigate 
specifically the partnership attitudes and intentions of  
community pharmacists. There are some studies about 
pharmacists intentions toward pharmacy ownership.5,9-13 
In some studies that took pharmacy students career 
preferences into consideration, it is seen that big amount 
of  pharmacy students prefers working in community 
pharmacies. However, community pharmacy sector is 
overloaded, the ownership structure of  pharmacies is 
an important issue14 Sweaney et al. showed that phar-
macy faculty students and new graduates are interested 
in being an owner of  independent pharmacy instead 
of  taking part in pharmacy chains.12 Brown et al. found  
that pharmacists show “favorable attitude toward independent  
pharmacy ownership”, and their “beliefs about autonomy and 
patient loyalty” are found as the most important factor 
on this issue.10 In contrast to this, Khan et al. stated that 
pharmacy students’ have negative attitudes towards 
pharmacy ownership.13

Hermansen-Kobulnicky and Moss posited that students 
who want to be an owner of  a pharmacy defined them-
selves more entrepreneurial.15 Perepelkin and Findlay 
compared corporate, franchise and independent phar-
macists to investigate the effect of  ownership styles, 
and found that independent pharmacists are the most 
autonomous.4 Nobrega assessed entrepreneurial aspects  
of  pharmacists and stated that independent pharmacists  
are more autonomous, innovative, competitive, proactive  
and risk-taking than corporate pharmacists.16

Additionally, despite partnership concept is not new, the 
number of  studies about attitudes and intentions toward 
business partnership are very limited, too.17,18 Studies 
in the literature related to business partnership mostly 
focused on the factors effecting partnership success.19-24  
Some studies about partnership comprise the preference  
of  partnership.25-27 And some of  them about partner-
ships’ effects on the success of  the businesses.28,29 Studies  
about partnership in community pharmacy sector are 
very limited. In the literature, this issue takes part only in 
terms of  pharmacy ownership and these studies do not 
address the community pharmacists’ intentions towards 
pharmacist partnership. Knowing the significant role 
of  attitudes and intentions in partnering behavior, a 
research is needed to address the community pharmacists’  
attitudes and intentions toward pharmacist partnership.
Psychometric theories should be used to determine 
individuals’ behavioral intention and antecedents of  
intention toward specific behavior. Considering the 
complexity of  not only the partnership concept but 
also the community pharmacy practices, the Theory of  
Planned Behavior (TPB), developed by Ajzen, seems an 
appropriate theory for modeling partnership intention.30 
There is a gap in the literature about attitudes and inten-
tions of  pharmacists towards pharmacy partnership.  
The main objective of  the study is modeling the community  
pharmacists’ intention towards pharmacy partnership. 
For this aim, attitudes, subjective norms and perceived 
behavior control are used as estimators of  partnership 
intention. The originality of  this study lies in being 
the first study that focused on attitudes and intentions 
toward pharmacist partnership on the basis of  the TPB 
via structural equation model (SEM), to the best of  the 
authors’ knowledge.
The reminder of  the paper is organized as follows. 
The following section presents the research model and  
hypotheses of  the study. Third section presents meth-
odology. Section four provides the results and the fifth  
section discusses the results in the light of  the extant  
literature. Finally, the last section provides the conclusion.

Research Model and Hypotheses

The theoretical framework of  this study is based on 
the Ajzen’s theory of  planned behavior (TPB).30 This 
theory is subsequent version of  the Ajzen and Fishbein’s 
theory of  reasoned action (TRA).31 TPB is commonly 
used to identify the individuals’ behavior in various  
fields such as management, health, marketing, education  
and consumer behavior. In TPB, behavioral intention  
should be occurred to act a specified behavior.32,33  

Factors that affect the intention are “attitudes towards 
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behavior”, “subjective norm” and “perceived behavioral 
control”.32,34,35 
In numerous studies, TPB constructs used to predict 
community pharmacists’ behavioral intention towards 
pharmacy practices.36-41 Also, Lohana used TPB to  
determine pharmacy faculty students’ interests in owning  
an independent pharmacy, and stated that attitudes and 
subjective norms of  students effect their intention to 
be an owner of  a pharmacy.42 Khan et al. used TPB  
constructs (behavioral beliefs, normative beliefs, control  
beliefs) to assess the pharmacy students’ intentions 
toward being a pharmacy owner.13

In this study, Partnership Intention of  Community Pharmacists 
(PICP) model is set by the TPB perspective (Figure 1). 
In PICP model, positive attitudes towards partnership, 
negative attitudes towards partnership, subjective norms 
towards partnership, and perceived behavior control 
towards partnership are used as estimators of  the part-
nership intention. The research model does not contain 
partnership behavior. Because, the study is conducted in 
Turkey and pharmacist partnership has no implementa-
tion in Turkey yet.
According to TPB, attitudes toward behavior explain 
people’s perceptions about performing a behavior in a 
positive or negative way. Attitude is seen as the main 
factor to understand human behavior.34 It can be seen  
that attitudes towards behavior have an important role on  
the behavioral intention.17,18,43,44 Weddell used attitudes 
to describe engaging in partnership behavior.45 Nguyen  
stated that attitude toward inter-firm cooperation posi-
tively effects cooperative intention.17 In addition, Noori 
and Nooripoor specified that individuals, who have  
favorable attitudes toward cooperation, are more disposed  
to accept cooperation system.46 In this context, to find 
out the relationship between positive attitudes towards  
behavior and partnership intention and between negative 
attitudes towards behavior and partnership intention,  
H1 “As the positive pharmacist partnership attitudes 
increases, partnership intention increases, as well” and 
H2 “As the negative pharmacist partnership attitudes 
increases, partnership intention decreases, as well” 
hypotheses were developed, respectively.
Subjective norms are the second major construct of   
the TPB. The most important social pressures such as 
parents, friends, and government etc. play a significant 
role on these norms. Subjective norms have two dimen-
sions containing the perceptions, about performing a 
certain behavior, of  important people for individuals  
and the effects of  these people on individuals’ moti-
vation.47-50 Weddell used subjective norms to describe 
engaging in partnership behavior.45 Nguyen speci-
fied that subjective norms positively correlated with  

cooperation intention.17 Noori and Nooripoor stated 
that individuals feel powerful social pressures are more 
willing to accept cooperation system.46 Accordingly, H3 
“As the subjective norms towards pharmacist partner-
ship increases, partnership intention increases, as well” 
was developed for examining the relationship between 
subjective norms toward to pharmacist partnership and 
partnership intention. 
Perceived behavioral control is one of  the antecedents 
of  behavioral intention in the TPB.  Perceived behavioral  
control is used to explain a behavior is easy or difficult for  
individuals themselves.32 There are lots of  studies that 
use perceived behavioral intentions to explain behavioral 
intention in the literature.51-54 Weddell utilized perceived  
behavioral intentions to take a part in partnership45  
In this regard, the last hypothesis of  this study, H4 “As 
the perceived behavioral control on pharmacist partner-
ship increases, partnership intention increases, as well”, 
was developed to determine the relationship between 
perceived behavioral control and partnership intention. 
The hypotheses of  this study are given in Table 1.

MATERIALS AND METHOD
In this section, material and methods of  the study are 
given.

Structural equation model

Structural equation modeling is a detailed statistical  
methodology for testing models that contain both 
causal relationship and correlations between observed 
variable and latent variables. SEM is used in social and  
behavioral sciences, education, biology, economy,  
marketing and medicine which is based on substantial  
or suggested theories that describe and explain pheno
mena under investigation.55,56 It is used for testing several  
theoretical models which define the structure of  con-
structs and their relationship with each other.57 In this  
context, it is seen that SEM is frequently used by social 
scientists to test hypotheses toward attitudes, percep-
tions, behavioral intentions and behavior.58

Measurement

The measurement tool used in this study was adapted 
from Hermansen-Kobulnicky and Moss (2004), Brown 
et al. (2005), Brown et al. (2007), Lohana (2010), Nobrega 
(2012), and Sweanay et al. (2014).9,10,12,15,16,42 Attitudes 
and intentions are measured by 5 points Likert Scale 
in the measurement tool. Statements are ordered from  
“(1) strongly disagree” to “(5) strongly agree”. There 
are 26 statements that contain different attitudes and  
intentions in the measurement tool (22 for attitude,  
4 for intention). Cronbach alpha (α) values, which show 
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the reliability of  the factors in the model, are given in 
Table 2. Cronbach alfa (α) takes value between 0-1 and 
if  it is near to 1, the internal consistency of  items within 
the factors increases.59

This study was performed in strict accordance with 
the good research practices and code of  ethics of  The 
Ankara University Ethical Committee. The measurement  
tool was approved by this committee with the Permit 
Number 130.

Data collection

The sample size of  this study was calculated by the 
acceptable error level method under the normality 
assumption for the sample statistic. The sample size was  
calculated as 385; on 0.05 relevance level, z = 1.96,  
d (sensitivity) = 0.05 or p and q values, being 0.5. 
The measurement tool applied to 392 community 
pharmacists chosen randomly within the city center of  
Ankara by talking face to face between April 2015 and  
June 2015. 92 of  the applied surveys were soon  
realized that erroneous and inconsistent and they were 
not included in the analyses. So, 300 of  the surveys 
included in the analysis. KMO value, used to measure 
sampling adequacy, is calculated as 0.928.

RESULTS

Descriptive statistics

A response rate of  77% was achieved (n=300). The 
demographic statistics about participants are shown in 
Table 2. 159 of  the community pharmacists participate  
in the study are female and 141 of  them are male. Working  
years of  community pharmacists are grouped under 
three groups, and it is seen that 119 of  them have been 
working for 10 years, 83 of  them between 10 to 20 years 
and 98 of  them more than 20 years as a pharmacist. 
When the location of  participants’ pharmacies analyzed,  
it can be seen that 97 of  them are local pharmacies and 
93 of  them are located near the family heath care center, 
81 of  them are located near the hospital, 3 of  them are 
located in a shopping center and 26 of  them are located 
in different places.  Endorsements of  the pharmacies 
are grouped as following: 34 of  them are under 30000 TL,  
131 of  them are between 30000-60000 TL, 105 of  them 
are between 60000-100000 TL and 30 of  them are over 
100000 TL  (1 TL ≈ 0.305 €).
The factor reliability was evaluated with Cronbach’s 
alphas (α). As shown in Table 2, all alpha values exceeded  
0.80, indicating that the reliability of  each factor was 
satisfied. Also, the averages related to the items are given 
in Table 2. When items mean values are investigated,  
that can be said that they are not very high and gener-

ally have closer values to each other. Examination of  
the items within the factors shows that the statement  
“Being a partner with a pharmacist leads to chain  
pharmacies”, within the ATBN factor, has the highest 
average (3.603). The statement that has the highest value  
in the ATBP factor is “Being a partner with a pharmacist  
improves the quality of  services offered to patients” 
with 3.327 mean value. “My friends support me to be a 
partner with a pharmacist” statement in SN factor and 
“I believe I will get along with my partner” statement 
in PBC factor have the highest mean values 2.457 and 
2.727, respectively.  Mean values of  the each statement 
in I factor are very close and “I can make a pharmacist-
pharmacist partnership in the future” has the highest 
mean value (2.500). The results of  this study show that 
the big amount of  the participants (51%) are not willing 
to pharmacy partnership in the future.
Two sample independent t-test is used to analyze if  the 
gender has a significant effect on factors or not. As seen 
in Table 3, there is no significant difference between 
gender groups.  One-way variance analysis (ANOVA) 
is used to examine if  there is any significant differences 
between working year groups and between endorsement 
groups within the factors or not. Statistically significant 
differences are not found between groups within the 
factors related to partnership intention (Table 3).
Statistically significant difference is found within the 
ATBN factor between pharmacy location groups by the 
result of  ANOVA (Table 3). Because of  group variances 
are homogeneous, Tukey test is performed to find which 
groups are actually different from one another. As a 
result of  the analyses, this difference is seen between 
pharmacies near the hospital and local pharmacies, and 
pharmacists of  the local pharmacies have more negative 
attitudes toward partnership than the pharmacies near 
the hospital.

Structural equation model results

Several goodness-of-fit indexes are defined for SEM 
in the literature. These indexes describe the fitness of  
models by showing inconsistency between the “observed 
values and the values anticipated under a statistical model”.60 
Likelihood ratio chi-square statistics (χ2), RMSEA, GFI 
and AGFI are the most commonly used test statistics 
in SEM.55 

LISREL 8.80 program is used in the analysis of  the data. 
The goodness-of-fit indexes of  the model are calcu-
lated and given in Table 4. The goodness-of-fit indexes 
show that the research model is within the acceptable  
limits.55,57,58,61

Structural equation, and standardized parameter estima-
tion values are given in Table 5.  One unit increase in the 
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Table 1: Research Hypotheses
Hypotheses

H1 As the positive pharmacist partnership attitudes increases, 
partnership intention increases, as well.

H2 As the negative pharmacist partnership attitudes increases, 
partnership intention decreases, as well.

H3 As the subjective norms towards pharmacist partnership 
increases, partnership intention increases, as well.

H4 As the perceived behavioral control on pharmacist 
partnership increases, partnership intention increases, as well.

Table 2: Items within the Factors and their Means
Factors / Cronbach Alpha (α) / Items Means 

Positive Attitudes Towards Behavior (ATBP) / 
Cronbach Alpha (α) = 0.85

atbp1. Being a partner with a pharmacist reduces the 
workload

atbp2. Being a partner with a pharmacist improves the 
quality of services offered to patients

atbp3. Being a partner with a pharmacist increases 
the financial power

3.017

3.327

3.089

Negative Attitudes Towards Behavior (ATBN) / 
Cronbach Alpha (α) = 0.81

atbn2. Being a partner with a pharmacist complicates 
the decision-making process

atbn4. Being a partner with a pharmacist leads to 
chain pharmacies

atbn5. Being a partner with a pharmacist affects 
pharmacy profession negatively

3.527

3.603

3.287

Subjective Norms (SN) / Cronbach Alpha (α) = 0.85
sn2. My friends support me to be a partner with a 

pharmacist
sn3. My colleagues support me to be a partner with a 

pharmacist
sn4. My family supports me to be a partner with a 

pharmacist

2.457

2.423

2.387

Perceived Behavioral Control (PBC) / Cronbach Alpha 
(α) = 0.95

pbc2. I believe that the partnership is easy for me
pbc3. I believe I have the appropriate properties for 

partnership
pbc4. I believe I can adapt easily to partnership
pbc5. I believe I will get along with my partner

pbc6. I believe that I can beat the challenges I face in 
partnership 

pbc7. I believe I can easily fulfill the partnership 
conditions

2.427
2.663

2.567
2.727
2.683

2.717

Partnership Intention (I) / Cronbach Alpha (α) = 
0.94

i1. I can make a pharmacist-pharmacist partnership in 
the future

i2. I can be a partner to a pharmacy in the future
i3. I can take a partner to my pharmacy in the future

2.500

2.453
2.473

Figure 1: Research Model (Partnership Intention of Com-
munity Pharmacists Model).

“ATBP” factor causes 0.22 units increase in “I” and one 
unit increase in the “ATBN” factor causes 0.15 units 
decrease in “I” can be said by the results in Table 5. 
Also, it can be seen that one unit increase in the “SN” 
factor and one unit increase in the “PBC” factor lead 
0.37 and 0.21 units increase in the “I”, respectively.  
Because of  relations between "ATBP"→"I", 
"ATBN"→"I", "SN"→"I", and "PBC"→"I" are found 
statistically significant, all of  the research hypotheses are  
confirmed. R2 value, related to the “Partnership Intention  
of  Community Pharmacists (PICP) model”, is found as 
0.66. This value shows that the factors explain 66% of  
the variation within “I”.
Furthermore, in the developed structural equation 
model, it is seen that positive attitudes towards behavior, 
subjective norms, and perceived behavioral control have 
booster effect on the partnership intention of  commu-
nity pharmacists. Conversely, it is seen that negative 
attitudes towards behavior play a detractive role for the 
partnership intention of  the community pharmacists. 
In addition, correlation matrix, related to the factors is 
given in Table 6.
A structural equation model for the partnership intention 
of  the community pharmacists can be seen in Figure 2. 
As mentioned above, positive attitudes towards behavior, 
negative attitudes towards behavior, subjective norms 
and perceived behavioral control explain 66% of  the 
variation in the community pharmacists’ partnership 
intention.

DISCUSSION

Discussion of descriptive statistics

In this section, demographical results of  this study is 
discussed. Brown et al. pointed out that career stage 
of  community pharmacists affects the attitudes of  the 
community pharmacists toward independent pharmacy 

ownership.9 Contrarily to literature, in this study, statis-
tically significant difference is not found between the 
working years groups of  community pharmacists in any 
of  the factors (ATBP, ATBN, SN, and PBC). Similar 
to findings of  this study, Dobson and Perepelkin did 
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Table 3: Two sample independent t-test and ANOVA Results
Gender Working Year Endorsement Location

Factors T sig. F sig.     F sig.     F sig.

ATBP -0.373 0.710 0.635 0.531 0,561 0.641 1.730 0.143

ATBN 1.031 0.304 0.438 0.645 2.356 0.072 3.590* 0.007

SN 0.534 0.594 0.058 0.944 1.188 0.315 1.255 0.288

PBC -0.790 0.430 0.531 0.589 1.077 0.359 2.383 0.052

I -0.306 0.760 0.063 0.939 1.826 0.142 2.220 0.067
* The mean difference is significant at the 0.05 level

Figure 2: Partnership Intention of Community Pharmacists 
(PICP) Model LISREL 8.80 Output.
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Table 4: Goodness-of-Fit Indexes’ Acceptable Limits and Developed Model’s Goodness-
of-Fit Indexes

Fit Measures Good Fit Acceptable Fit Developed Model
χ2/d.f. 0≤ χ2/d.f.<2 2≤ χ2/d.f.≤3 2,726

RMSEA 0<RMSEA<0.05 0.05≤ RMSEA≤ 0.10 0.076

RMR 0≤RMR≤0.05 0.05<RMR≤0.10 0.062

NFI 0.95≤NFI≤1 0.90≤NFI≤0.95 0.97

NNFI 0.97≤NNFI≤1 0.95≤NNFI≤0.97 0.98

CFI 0.97≤CFI≤1 0.95≤CFI≤0.97 0.98

GFI 0.95≤GFI≤1 0.90≤GFI≤0.95 0.89

AGFI 0.90≤AGFI≤1 0.85≤AGFI≤0.90 0.85

Table 5: Hypotheses, paths, standardized parameter estima-
tion values, and t values

Hypothesis Paths

Std. 
Parameters 
estimation 

values

t-value Result

H1 ATBP→I 0.22 3.28 Confirmed

H2 ATBN→I -0.15 -2.83 Confirmed

H3 SN→I 0.37 4.91 Confirmed

H4 PBC→I 0.21 3.30 Confirmed

Structural Equation
I = 0.22*ATBP - 0.15*ATBN + 0.37*SN + 

0.21*PBC
R2 = 0.66

Table 6: Correlation matrix related to the factors 
I ATBP ATBN SN PBC

I 1.00

ATBP 0.69 1.00

ATBN -0.58 -0.48 1.00

SN 0.75 0.68 -0.56 1.00

PBC 0.69 0.67 -0.54 0.68 1.00

not find statistically significant difference between age 
groups on the pharmacy ownership structure.11

Cliff  observed that small businesses are more attractive  
for female entrepreneurs in terms of  ensuring the balance  
between social and business life.62 In the view of  phar-
macy profession, the smallest business structure can be 
seen as owning an independent community pharmacy. 
So it is thought that there might be a difference between  
genders in their partnership intention because of  joining  
a partnership makes business structure bigger. But, 
inversely to literature, no statistically significant differ-
ence between genders is found within the factors related 
to partnership intention. 

Discussion of the structural equation model results

In this section, discussion about structural equation 
model is given. All of  the research hypotheses are con-
firmed and the PICP model showed that partnership 
intention (I) affects from ATBP, ATBN, SN and PBC. 
It is found that ATBP and ATBN can be used as  
estimators of  the partnership intention. It is observed 
that pharmacy students’ and pharmacists’ attitudes are 
commonly used by researchers in several studies about  
pharmacy practice and education.63-67 In addition, find-
ings of  this study are parallel to the literature about 
partnership and other types of  business collaborations,  
too.17,18,45,46  In this regard, both of  H1 and H2 hypotheses  
are supported by the literature. Furthermore, when 
means of  ATBP and ATBN factors’ items are taken 
into account, it can be seen that they are well-matched 
with the related literature. Similar to Lohana, being an 
owner of  a pharmacy was seen as a situation which is 
riskier, increases workload and requires more time and 
responsibility.42 Beside this, positive attitudes of  phar-
macists toward partnership behavior, which contain 
financial power, service quality, and workload, effect  
the partnership intention in a positive way in the present  
research.  It is noticed that entrepreneur pharmacists 
can focus on their profession more than corporate 
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pharmacists in the literature.4,68 Additionally, Lohana  
stated that independent community pharmacy ownership  
has lots of  advantages such as independently decision  
making.42 Dobson and Perepelkin indicated that  
pharmacists work in independent pharmacies have the 
most “decision-making ability” and pharmacists work in 
franchises and corporations follow it respectively.11 Such  
as mentioned above, the participants of  the present 
study thought that being a partner with a pharmacist 
makes decision-making process complex and the result 
of  this, it affects pharmacy profession negatively.
In the proposed PICP model, one unit increase in SN 
positively affects partnership intention higher than 
other factors (ATBP, ATBN, and PBC). Finding the 
subjective norm construct as the strongest predictor is 
parallel to literature addressing community pharmacists’ 
behavioral intention.36-38,41 The last component which 
also effects partnership intention positively is PBC in 
PICP model. As remarked in previous studies related 
with partnership and other types of  business relation-
ships17,18,45,46 SN and PBC are used as estimators of   
partnership intention in the present study. In this  
context, H3 and H4 hypotheses are supported by the  
literature, too.
Although this study advances many new insights, it is 
not without its limitations. One limitation is that there is 
a wide variety of  examples of  partnership in the litera-
ture, so determining the most suitable one for pharmacy 
practice was hard for authors. In this study only partner-
ships between community pharmacists were taken into 
account. Due to the time and resource restrictions, the 
study was conducted employing a quantitative approach. 
Including qualitative design for investigating in-depth 
analysis of  personal beliefs, attitudes and feelings would 
provide insight about the partnership intention. The 
study is done from the perspective of  the community  
pharmacists, who are the owner of  a pharmacy. So,  
further research can be conducted from the perspective 
of  the pharmacy students or pharmacists who are not 
an owner of  a pharmacy. 

CONCLUSION
The present work contributes to the community phar-
macy literature by developing a structural model for 
partnership intention that contains attitudes, subjective 
norms and perceived behavioral control. This study 
opens doors to a variety of  perspectives for future 
research. The extension of  the proposed PICP model 
can be used in modeling the pharmacists’ behaviors 
toward pharmacist partnership. Hence, further research  
is planned as extend the PICP model by adding partner

ship behavior for different countries which have  
pharmacist partnership practices. Also, there is not 
found any study about business owners’ intentions 
towards to business partnership, to the best of  authors’ 
knowledge. Therefore, the authors want to notice that 
proposed PICP model can be adapted to businesses in 
other fields. The authors also want to state that they are 
willing to study with researchers keen on this topic. 
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PICTORIAL ABSTRACT SUMMARY
•	 A structural equation model based on the “Theory 

of Planed Behavior” is developed for the partner-
ship intention of the community pharmacists.

•	 The proposed model showed that partnership 
intention (I) affects from positive attitudes towards 
behavior (ATBP), negative attitudes towards 
behavior (ATBN), subjective norms (SN), and per-
ceived behavioral control (PBC).

•	 Structural equation shows that one unit increase 
in the “ATBP” factor causes 0.22 units increase in 
“I”, one unit increase in the “ATBN” factor causes 
0.15 units decrease in “I”, one unit increase in the 
“SN” factor and one unit increase in the “PBC” 
factor lead 0.37 and 0.21 units increase in the “I”, 
respectively.

•	 R2 value, related to the “Partnership Intention of 
Community Pharmacists (PICP) model”, is found 
as 0.66. This value shows that the factors explain 
66% of the variation within “I”.
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